


LA Visitor Spending by Category

23.8 24.2

22.8
22.1

23.3
24.3

25.0
25.4 25.9 26.0

25.2

20

22

24

26

28

M
ill
io
ns

* Year End Estimate  Nov 08Source: CIC Research

Following Record Breaking Years
LA Visitation Expected to Decline
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Occupancy & ADR Trends and Forecasts
LAX Airport Area

Source: PKF
** Year End Estimate
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Occupancy & ADR Trends and Forecasts
San Fernando Valley Area

Source: PKF
** Year End Estimate
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Source: Smith Travel Research 

Weekly Lodging Trend‐ Los Angeles County
Occupancy & Room Rates 

Period: Weekending 27Sep‐15 Nov 2008
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Weekly Lodging Trend‐ Los Angeles Regions
Occupancy & Room Rates 

Source: Smith Travel 
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Weekly Lodging Trend‐ Los Angeles & Major Cities in California
Occupancy & Room Rates 

Source: Smith Travel 
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Weekly Lodging Trend‐ Los Angeles & Major U.S Markets
Occupancy & Room Rates 

Source: Smith Travel 
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International Visitation Has Been The Bright Spot, 
But Expected To Slow in 2009
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Top International Visitor Markets   

Mexico 1,717,000
Canada 480,480
United Kingdom 358,000
Japan 300,000
Australia 201,000
S. Korea 191,000
Germany 162,000
France 136,000
China (PRC) 131,000
Taiwan 117,000

China Should Become a 
Top 5 Overseas Market  

by 2012

Source: CIC Research
2007 Data



Visa Waiver

• Countries whose citizens don’t need visas to travel to 
the US

• Maximum 90 day stay

• Travel for business or leisure

• 27 countries currently part of program

• Nov 2008 ‐ Visa Waiver Implemented in South Korea



Changes in Weekly Capacity at Southern 
California Airports

Source: LAWA



Source: LAWA

2008 LAX  Passenger Traffic has Declined



New Air Service Acquired in 2008

Carrier Market Launch Date
Qantas Brisbane March 2008
Air France London April 2008
Alitalia Rome June 2008
Eva Air Osaka June 2008
Air Berlin Dusseldorf June 2008
Korean Air Sao Paulo June 2008 
Emirates Airlines Dubai Sept 2008
V Australia Sydney Jan 2009
V Australia Brisbane Feb 2009
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Future Citywide Convention Bookings Are Strong 
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Room Nights for Citywide Convention Bookings 
Continue to Increase
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Marketing Update



Green Seal Certification

• Hotel Green Certification plan is supported by: 
• City of LA (Environmental Affairs Department)
• LA INC
• Green Seal
• Green LA Coalition

• LA INC signed agreement with Green Seal
– Non-profit organization
– Founder of California Lodging Program
– Working with big brands ie: Hilton, Marriott 
– Launched similar partnership with Chicago hotels

• Hotel Orientation – December



• Showcase LA as a Dining Capital

• Targets Visitors & Locals

• 2000 + Restaurant Database



Restaurant Week - 2009

• January 25 – February 6, 2009   (Jan 31 excluded)

• 3 Menu Price Tier

• Media Partners: 
• Los Angeles Times
• Clear Channel
• KTLA

• Time Line:
– November 14 Enrollment Deadline
– January 5 Advertising Begins
– Mid January (TBD) Mayor’s Press Conference



LA Arts Month – January 2009

•Collaborate with Cultural Affairs 

•Target local & regional markets

•Drive traffic to cultural institutions

• Partner with Clear Channel

• Radio spots Jan 6-30

• 1000 admissions give-aways to visual & performing arts



discoverLosAngeles.com

• January launch

• Improved search capabilities

• Travelocity booking/package engine

• Increased ad revenue

• New image library for media/partners

• Re‐launch expanded international sites

• Spanish

• Korean

• Chinese

• Japanese



Brand Manifesto

Los Angeles is like no other place on earth. It’s big, sprawling, beautiful, 
raucous, outrageous, fun-loving and larger than life.

The spectacular weather gives us the freedom to do what we want, when 
we want. And the glamour and excitement of the movie industry rubs off 
on everyone and everything.

There is definitely an LA way of doing things and we’re famous for it –
whatever ‘it’ means.

There is an expression that has become part of the language because it 
captures that indefinable something that makes LA - LA.



Thank you
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